Teaching Program for Advertising (Advertising Planning & Operation Management)

(2014)

1. Training Goal: The students of this specialty are expected to be developed in mastering the basic theory and knowledge of advertising, marketing communication
and modern management, and becoming compound and applied special talents with strong abilities of advertising planning & making, advertising operation &
management, or media operation & industry management. The graduates of advertising should be able to be engaged in advertising planning and operation
management in all sorts of comprehensive advertising companies, new media advertising departments, advertising management departments of enterprises and
institutions, or in the industries of communication consultation and marketing consultation. 3 to 5 years after graduation, 30% of them should be self-employed and
more than 30% of them should be able take middle management positions in the enterprises.
2. School Year: 4 years full-time
3. Degree Awarded: Bachelor of Arts
4. Credit Requirements: The students should obtain 155 credits (off-class credits not included), including liberal compulsory courses for 50 credits, liberal optional
courses for 9 credits, the foundational courses for 43 credits, compulsory courses for 32 credits, optional courses for 9 credits and synthetically applied courses for 12
credits. In the meantime, students should obtain 10 credits from off-class programs, and take the course “Health Education for Undergraduates”.
5. Requirements for Students from Hong Kong, Macao and Taiwan

According to the Education Department of Guangdong Province, the students from Hong Kong, Macao and Taiwan need not take courses from the sections of
“Education of National Defense” and “Theory of Ideology and Politics”. The students should strictly follow the teaching program, taking courses of the other

sections.



6. Requirements for Overseas Students

According to Ministry of Education an Education Department of Guangdong Province, oversea students need not take courses from the section “Education of
National Defense”. Oversea students of economic disciplines should take courses of political theory, while the students of other disciplines could apply to be excused
from it. The oversea students who receive education with record of formal schooling should take courses “Chinese” and “A Survey of China”. Other courses should
be taken strictly according to the teaching program.

7. Schedule of major teaching plan



Table 1: The Reference Table of Advertising (Advertising Planning & Operation Management)

Due Credits for Each Term
Course Due

Course Type . Total
Nature Credit 1 ) 3 4 5 6 7 3
compulsory 50 13.5 12 4 9 5 6.5 0 0 50
Public Courses
Limit 9 0 1 1 2 2 2 1 0 9
Dlscg’(l)lunr:'e]iased compulsory | 43 o | o8| 7o o ol o] 4
Specialized compulsory 32 1 0 0 4 12 11 4 0 32
Courses Limit 9 o oo o]|3 ]| 3 [3]o] o9
Comprehensive
Application compulsory 12 0 1 0 0 0 2 5 4 12
Courses
Total 155 235 [ 23 | 23 | 22 | 22 | 245 | 13 4 155




Table 2: The Teaching Program Schedule of Advertising (Advertising Planning & Operation Management)

Allocation of Hours Allocation of Each Term by Weeks
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Note:
% : Examination
Yc: Investigation

Program Chief: Li Yuting
Dean: Du Zhaoming

Vice Dean: Wang Xin



