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GDUFE Curriculum of Marketing for Full-time Undergraduate International Students
**|ssued in 2017**

Length of Study: 3-7 academic years

Total Credits: 104

Degree: Bachelor of Management

—L, EEp: 17
15t Semester of the First Academic Year, 17 credits

—F, %5 19
2nd Semester of the First Academic Year, 19 credits

BAZL#  Courses Credits RAZLA  Courses Credits

; , FE4&EMAS IR 55K Theory and practice
BE ¢ 4 .. . . . . 3

F BB ASurvey of China of Socialism with Chinese Characteristics
M n-2X 3% Elementary Chinese 6 W 282X 35 Intermediate Chinese 6
5% %% | Advanced Mathematics | 4 5% %% 1l Advanced Mathematics I 4
o WAL 55 Microeconomics 3
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B 1E 5 g T EHE  Marketing 3
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15t Semester of the Second Academic Year, 16credits
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2nd Semester of the Second Academic Year, 16 credits

BAZ LA Courses Credits R LA Courses Credits
SR X3E  Advanced Chinese 6 7 % 3& Il Business Chinese Il 4
7 435 | Business Chinese | 4 47t%  Accounting 3
FEUZ S5 Macroeconomics 3 %t Statistics 3
e ) B %  Commercial Law 3
% 5& & 32 Strategic Management 3 o s -
X B8 g g W% H4TH  Consumer Behavior 3
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15t Semester of the Third Academic Year, 15 credits
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2"d Semester of the Third Academic Year, 15 credits

RALL A Courses Credits RAZLA  Courses Credits
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FHH % Marketing Research 3 g2 AF A %77 &5 Research Methods 3
of Management Science
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SAK R 42 Distribution Channel Management 3 TAEM LI oK LR Integrated Experiment 3
in Marketing
IR %74 Service Marketing 3 2 E4E I Global Marketing Management 3
%1% g 45 (&%) Luxury Product Marketing (optional) 3 N3k A5 (i£1%)  Public Relations (optional) 3
JERX5E® (£14)  Advertisement Planning e v : : :
= % A5
and Management (optional) 3 g4 R X (&%)  Marketing Planning (optional) 3
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15t Semester of the Fourth Academic Year, 9 credits
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2nd Semester of the Fourth Academic Year, 6 credits

#AELAR  Courses Credits A LAR Courses Credits
B O B4 EH  Integrated Marketing Communication 3 E 53] Graduation Internship 2
iR B ® (£1%) Logistics and E-commerce (optional) 3
IR T A5 (£1%)  Marketing Communication 3 kit T Degree Thesis 4
via New Media (optional)




